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WHAT IS THIS WHITEPAPER ABOUT?

In this paper, we discuss the challenges facing modern fashion 
content production - particularly focusing on eCommerce - and 
through an evidence-based approach, showcase how a number 
of brands and retailers are stepping up in this rapidly changing 
industry. In short, how StyleShoots’ technology is making things 
more efficient. 

Whether you’re a stylist, photographer, studio manager or head of 
a major brand, if you work behind the scenes in fashion anywhere in 
the world we hope you’ll find some of what’s in here of use
to you.
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“If you don’t get images of your 
products on your website, no one will 
see them and no one will buy them.”

Philipp Böhm, Senior Project Manager – Processes, 
Systems & Innovation, Zalando



EXECUTIVE SUMMARY
The fashion industry is a constantly evolving landscape. As 
well as the consumer-facing efforts in leveraging current 
trends and predicting the next ones in the ‘style roadmap’, 
there is the need to constantly create and produce more 
content. This focus on style innovation can mean the 
technical and logistical side of the business is often 
neglected. 

For large retailers and brands this is a problem. Yes, 
scale is an indicator of success but with scale comes the 
difficulty in managing an array of problems effectively. 
Scaling up creates a multiplier effect, which means some 
retailers and brands often spend time ‘chasing solutions’ 
instead of planning ahead. The multiplier effect comes into 
play where a single break in the chain can exacerbate not 
only logistical obstacles, but monetary ones too. 

To tackle these challenges, there are a number of brands 
already successfully integrating creative technological 
approaches into their workflow - in particular, the 
application of StyleShoots photography machines.

StyleShoots machines are all-in-one photography 
machines that enable web-ready images of fashion 
apparel, products and accessories to be taken simply 
and efficiently. The machines combine all of the essential 
equipment of a photo studio to take professional product 
photos in a one single, heavy-duty unit. 

By bringing StyleShoots all-in-one machines in-house, 
industry leaders are gaining more control over their logistics. 
They are also saving money and improving efficiency in their 
content production using the StyleShoots system. 

One leading UK high-street retailer has seen their in-
house cost of shooting a garment decrease from £17 
per unit to below £5. In other cases, a major UK luxury 
eCommerce outlet can now shoot over 200 products per 
day on mannequin compared to only 40 previously. 

This industry is served by a highly skilled and specialized 
workforce. However, turnover of staff is high as staff 
move from company to company - needing training with 
each transition.  By using technologies that require a very 
low technical barrier of entry, it’s possible to offer rapid 
training, and maximise the return on staff investment 
whilst maintaining a consistently high level of quality in 
image output.

One omnipresent US sportswear chain evaluated the 
time taken to shoot using StyleShoots compared to 
other methods. With their previous process taking 2 
photographers and 2 stylists 4 days, they were able to 
condense their resources to 1 photographer and 1 stylist 
over 1 day. 

Combining these technologically available efficiencies in 
cost and time-saving across both infrastructure and staff 
creates the desired effect for fashion brands and retailers 
looking to scale up - helping them to overcome the 
challenges of modern day content production. 

With a solution designed well enough, it’s possible to do it 
with style, too. 
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THE CHALLENGES FACING 
CONTENT PRODUCTION

Brands and retailers need to sell their products; they 
wouldn’t exist otherwise. In order to sell their products, 
they must get images of them in front of consumers. 
These are simple truths, but behind these simple truths lie 
a host of challenges, both logistical and economical.

Multichannel retailers must handle not only brick and 
mortar merchandising, they also have to run an effective, 
well-oiled ecommerce arm of their business. 

A simple timeline of how a product reaches shelves or 
servers goes as follows: first the product must be shipped 
from the factory - this typically takes around 4-6 weeks 
stuck in a shipping container. Next the product must be 
delivered, inputted into the system, tagged, and sorted 
accordingly. The product is now ready to be shot before 
hitting shelves and websites. 

But this process is not without its problems. 

Anytime the product is in a retailer’s hands instead of 
customers’ is time and money lost. Therefore, by speeding 
up and maximizing the efficiency of each part in the 
process, money will be saved. 

CASE STUDY: GERMAN FASHION GIANT ZALANDO
Each day, German online retailer Zalando uploads many 
new articles of clothing to their webstore. Considering 
their business turns over 3 billion per year in sales, there 
is a clear need for production efforts that can be scaled. 

In order to amplify their efforts and bring them in-house, 
they installed StyleShoots machines in their content 
production factory, set in a renovated Berlin trainyard. 

At the start of each day products arrive and are tagged, 
arranged and sorted. They are then steamed and prepared, 
ready for a day of shooting. 3 StyleShoots machines are 
then used to take shots on ghost mannequins with a 
minimal amount of post-production work needed. 

BY THE NUMBERS 

• 3BN euros annual revenue 2015
• Over 1500 international brands sold via web
• 200 000 articles uploaded to website annually
• 300 000 photos per year taken with StyleShoots
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TAKING CONTROL OF PHOTOGRAPHY

Many brands and retailers outsource their photography 
to external companies, yet this means the products must 
be shipped back and forth - again, more time spent not 
in consumers’ hands. Some, on the other hand prefer to 
keep their photography in-house, but must rely on hiring 
expensive studio equipment and photographers.

This is why it’s crucial to have a workflow solution that 
keeps resources to a minimum - but allows for scale when 
the production pipeline fattens, and the converse when 
delays in shipping occur.

AN OVERHEAD TUG OF WAR

Consider that a company will always have overheads, staff 
to pay, and lights to keep on regardless of sales numbers. 
Selling products keeps this wheel turning, but when 
products are behind in the pipeline, things can become 
difficult.

A conflict of economic interest can form, where a head of 
content, for example, will be pushing for funding to hire a 
photographer to clear the backlog of products. A Head of 
Finance on the other hand must ensure cash is flowing.

The need for chasing short term solutions to immediate 
problems without considering how to make the whole 
process more efficient has been cited as a common 
problem between retailers. 

FASHION FORWARD THINKING

The fashion industry has a very skilled and highly 
specialized workforce. But it also has a workforce with a 
high turnover and a lot of movement between companies. 
This high turnover means there is a constant need to 
train new staff on company-specific processes, tools and 
techniques.  

These processes could range from teaching new hires 
how to upload files to a content management system to 
teaching stylists how to photograph in line with brand style 
guides. Therefore speeding up the time getting staff up to 
scratch is crucial in saving money. 

When it comes to the specifics of photography, there is a 
distinct need to lower the technical skill barrier. The easier 
a photography tool is to use, the quicker staff can learn 
how. And a tool that is simple to use - like StyleShoots 
machines - has the added bonus of empowering creativity.

THE CHALLENGES FACING CONTENT PRODUCTION (CONT.)

CASE STUDY: MORE PROFIT, LESS LEAD TIME
A leading US-owned, UK-based supermarket chain was able to 
completely cut down the lead time for its web content production 
from 3 weeks to immediately after receiving stock. 

To do so, they switched from using an outside supplier to using 
StyleShoots machines in their distribution hub. This allowed them 
access to photograph the stock as soon as it came into the business 
- removing a whole link in the logistics chain. 

A key benefit was that content was produced and uploaded so 
stock hit the stores and the web simultaneously instead of 3 weeks 
after when stock was already on sale prices. The results? Less 
outsourcing expenses, faster online turnover, and more profit. 
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TURNING A FRANTIC STUDIO
INTO AN EFFECTIVE STUDIO

Running a photo studio is a lot of hard work, running an 
effective one is an art. By their nature, they are frantic and 
it’s clear that running an effective photography studio is 
paramount for large brands to keep their costs down, and 
their content workflow running smoothly. 

Consider a usual studio setup: as well as the need for 
enough space for live models and product shots, there 
is lighting to be taken into account and the need for 
convenient access. But space requirements aren’t the only 
thing that’s important. 

Any given professional photography studio will have 
an abundance of gear. This means several tripods of 
varying sizes and use applications, lighting and lighting 
accessories - reflectors, softboxes etc - and not to mention 
a great deal of exposed wires running all over the floor to 
connect everything together. 

CONDENSING EQUIPMENT INTO A SINGLE PACKAGE

It’s at this point where we can observe the need for 
a technological solution to the problem of a frantic, 
equipment-heavy studio. To do so, requires an insight into 
the workflow and needs of a photographer and stylist. 

Setting up equipment for a long day of shooting can be a 
tedious, frustrating task for a photographer or stylist who 
has a heavy workload. Not only are there tripods to
configure, but elements like lighting (even from natural

sources) need to be addressed. Already, this time could be 
spent on getting right to work. 

So combining all of this equipment into a single package 
becomes a potential solution for faster, simpler product 
photography. This is the essence of why StyleShoots 
machines were created in the first place: to create the 
world’s first all-in-one photography machine - with 
continuous lighting, camera and LED glass back panelling 
- that can output web-ready images in seconds.

To frame the shots consistently and with speed and 
accuracy, the camera and zoom lens is mounted inside a 
single fixed unit. Adjustable lighting and all other settings 
using an iPad means the photographer and stylist has full 
autonomy from one place - and can even preview exactly 
how their shot will look in real-time. 

Next to this, a self-contained studio that outputs an image 
to any determined file storage location with background 
already removed saves a great deal of time and resources 
in post-processing and quality control. 

Finally, this unit must also be heavy duty and built for
thousands of hours of shooting every year. There’s no point
having a solution that breaks easily, so StyleShoots 
machines were produced with an industrial design 
philosophy focusing on removing all of the unnecessary 
maintenance problems inherent in a photography studio.
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WORKFLOW ORGANISATION AND PREPARATION
Making the technological side of things more simple 
and efficient is important, but in order to really shorten 
the time it takes to get images online, organization and 
preparation is key. 

To do so requires examination of the various stages in the 
content production process. The first stage is delivery, so 
it becomes incredibly important to have a system that can 
intake barcodes - thus no time is spent manually inputting 
data. 

Assuming the studio is set up and ready to go, the 
next step is to ensure an efficiently organised rail of 
articles to shoot. This means grouping clothes in various 
combinations that require the least amount of gear-
changing. For example light and dark clothes should 
be seperated - and clothes to be shot on a certain sized 
mannequin should also be grouped.

Such a role plays into the hands of a stylist, where the 
photographer should focus only on creating the conditions 
for the perfect shot. Making both sides more efficient 
allows the stylist to spend more time making the clothes 
look appealing to customers. 

But allowing the stylist to take on extra roles, such as 
controlling lighting and camera settings can streamline a 
workflow even further. 

This is not to underestimate the importance of a 
photographer, but when empowered with the right tools, 
a stylist has more time to explore and liberate their 
creativity. 

TURNING A FRANTIC STUDIO INTO AN EFFECIVE STUDIO (CONT.)

A TYPICAL LARGE BRAND’S CONTENT PRODUCTION WORKFLOW

Each brand requires it’s own workflow, customised for maximum 
efficiency and minimal cost. Below is an example of the typical 
process a brand or retailer goes through in order to get their 
products from the factory to their website as quickly as possible. 

INTAKE
Products & articles arrive by courier, and are 
scanned into the system

TREATMENT
Articles are steamed to make sure creases and 
wrinkles are gone.

STYLING
A stylists organises sets, avoiding the models 
having to change too often to save time

MODEL PHOTOGRAPHY
A model, a stylist and a photographer work at each 
station to showcase articles on a persons’ body

STYLESHOOTS
Each StyleShoots machine is operated by one 
stylist who focuses on making clothes look good

EDITING
In post-production images are checked for 
imperfections like creases and distracting shadows

UPLOADING
After going through strict quality control, the 
images are then uploaded to the website
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MAINTAINING CONVERSION 
WHEN RUNNING A LARGE 
OPERATION
Conversion is the bottom line when talking about 
eCommerce. But how is conversion affected by scale? 
And how is conversion actually affected by photographic 
content?

To answer these questions, we need to take a short dive 
into consumer psychology - particularly the decision 
making process a customer will go through when 
shopping online. 

Don’t make me think* sums up a prevailing philosophy 
behind user experience design. It’s all about presenting 
the correct visual information to a consumer without 
causing them to question or detract from their own 
internal logic. 

CONSISTENCY AS THE DRIVER OF CONVERSION

Consider how a customer makes buying decisions online. 
It is likely they will compare similar styles of clothing 
across various brands. Not only that, but they will compare 
the same styles of clothing directly on your store  - 
especially if you’re a retailer of several brands.

The image to the top right of this page illustrates how 
similar types of garments can look very different when 
presented online. 

  

It is considerably easier to compare the various styles 
and features in the top row compared to the somewhat 
haphazard nature of the bottom. 

Visual clarity is a fundamental tenet in consumer behavior 
psychology. So by making it easier to scan and compare 
images of garments on a website, the threshold of making 
a buying decision is lowered.

TIME AS A FACTOR

Speeding up buying decisions is clearly an intended effect 
of eCommerce user experience design - photography 
and imagery being a crucial element. But what is the 
consequence of adding more and more imagery over time?

When it comes to presenting visual information on an 
eCommerce store, customers will scan the grid of images 
looking for differences. The amount of visual information
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is the same, only with more quantity comes more variables 
and features to discern between.  

If elements of your technical setup allow for incremental 
and accidental changes over time, even a 1% change 
in lighting and camera position in each image will be 
multiplied when photographing hundreds of products over 
the course of many months.

If the customer performs a search on the eCommerce 
store, images from day 1 and day 1000 may be shown side 
by side, creating the impression of dramatic inconsistency, 
leading to confusion and lower conversion.

Before long, there will be several similar shirts on a store 
photographed in different lighting, background colours 
and styles. This makes it harder for customers to compare 
differences effectively.  

Also, by having a consistent, true color rendering of your 
articles that StyleShoots technology allows for, it’s less 
likely that customers will return products - reducing the 
impact of returns on your business. 

THE IMPORTANCE OF STYLING IN CONSISTENCY

Style is central to fashion product photography. A style 
is how a brand maintains consistency in their content 
production over time. This is why when brands scale their 
efforts, the need for a comprehensive style guide becomes 
apparent. 

The style guide determines how each type of garment 
should be shot - whether flat lay, hanging, on a mannequin 
or mutiple combinations of each. 

A brand’s look and style should be defined up front. The 
consistency element is the need to stick to it throughout all 
content output over time - especially when production ramps up.  

By saving time and cutting down on technical frustrations, 
StyleShoots machines allow for a more rapid creation of a style 
guide - in line with a host of training courses. developed in 
conjuction with a number of major brands. 

A solution that is technically simpler to operate reduces the 
mental efforts required to hone the style guide and achieve the 
target brand look.  

Not only that, but the ability to transition into using a new piece 
of technology immediately gives the added benefit of upping 
production efforts with very little downtime spent learning how to 
use the software.

To assuage this transitional period even further, StyleShoots 
has also developed a series of styling, lighting and product 
photography tutorials that aim to get customers up and running 
as soon as possible.  

 

MAINTAINING CONVERSION WHEN RUNNING A LARGE OPERATION (CONT.)Page 13

CASE STUDY: GETTING RIGHT DOWN TO BUSINESS

At a major US retailer, a group of stylists with no prior experience 
with the StyleShoots machines were scheduled for a training session 
at 8:30 AM. 

But their shift started already at 6:15, and by the time the 
StyleShoots representative arrived, the group had already figured it 
all out and started taking high quality product shots.

Time to train staff using a classic studio setup = 2 days
Time to train staff in StyleShoots operation = 15 mins
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DISRUPTIVE TECHNOLOGIES 
AND THE NEED TO INNOVATE

Disruptive technologies are ones that catalyse a change 
in the regular process - perhaps making a once-essential 
link in the chain non-essential. By this nature they disrupt. 

But looking at the underlying concept behind a disruptive 
innovation in fashion content production, it must exist to 
make the process more productive and change the status 
quo in some meaningful way. 

LOWERING THE TECHNICAL BARRIER

Tools are there to increase productivity. However, the more 
complex a tool, the harder it is for the lay person to learn.
Therefore, making tools accessible to a wider audience 
gives very real productivity benefits. 

StyleShoots machines were designed first and foremost 
with simplicity in mind. Each step in the product 
photography process should be able to be performed 
by anyone with the ability to put a garment in front of a 
camera and touch a button on an iPad. An easy to use 
system with best-in-class components.

This simple philosophy allows a stylist to produce web-
ready product imagery in a very short space of time.
For large brands and retailers strong quality control 
is essential, but with StyleShoots the burden of labour 
on studios is lowered, freeing up time for a skilled 
photographic eye to concentrate on higher quality control 
of final output.

StyleShoots’ technology is disruptive because it takes an 
entire intricate process consisting of manual steps and a 
multitude of tools and replaces it with a single, easy to use 
system.

CASE STUDY: BEATING A PERSONAL BEST

A leading US-based sportwear eCommerce outlet ran an A/B test 
comparing their previous method of product photography production 
to that of using StyleShoots. They took 125 of their garments and 
directly compared the time, cost and resources needed. 

Staff needed using previous workflow 
Staff needed using StyleShoots 

Time needed using previous workflow
Time needed using StyleShoots
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Speed is important, but the final quality of the image must be perfect 
to ensure the most accurate representation of the final product.

= 2 photographers + 2 stylists
= 1 photographer + 1 stylist

= 4 days
= 1 day



CASE STUDY: BRINGING LUXURY TO LIFE

‘If you don’t innovate, you die’ were some of the first words uttered by Thibault 
Villet, CEO of luxury Chinese online retailer MEI.COM during an interview 
reflecting on the incorporation of StyleShoots as an innovation partner. 

Through adding StyleShoots machines in their quest to be at the spearhead 
of innovation in the fashion eCommerce industry, fresh from a sizable 
investment from Alibaba MEI.COM have successfully empowered their own 
content production division.

6 StyleShoots machines are used by MEI.COM. 
 

DISRUPTIVE TECHNOLOGIES AND THE NEED TO INNOVATE (CONT.)

“This new technology really does have the 
potential to transform the way that fashion 
brands photograph their garments.”
Touker Suleyman
Fashion magnate, Owner of Hawes & Curtis,
Star of BBC 2’s Dragons’ Den
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“We find that StyleShoots helps us with 
2 aspects: one is speed, the other is 
consistency...we only need to press one 
button before an image is created.”

“The product images only need minimal 
post-production before they are uploaded 
to our web-shop.”

Shen Lewis Liu
Head of Content Production, MEI.com
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THE IMPORTANCE OF A 
SINGLE POINT OF CONTACT

One of the most important things a brand and retailer 
needs to do is scale their efforts properly - whether it’s 
investment in infrastructure, capital, people or product - 
too much too fast can be disastrous. On the other hand 
hesitance can be equally damaging to market share.

Knowing what to invest in for scale thus becomes critical.

WEAK LINKS IN THE PROCESS CHAIN

As a company’s contention production team grows, so 
does the list of processes needed to keep everything 
moving along effectively. And with that, so does the 
equipment and tools at their disposal. 

The need for a single point of support becomes more 
apparent with the growth of an operation. In other 
words, delegating responsibility that the tools will work 
accordingly with the processes they were designed for is 
needed to focus on other areas of importance.

Usually a large operation will have an emergency expenses 
budget for purchasing equipment to keep the production 
pipeline flowing. Not an ideal solution, but one that is very 
much a necessity of reality. 

So consider a regular photo studio setup again, with 
tripods, gear and cameras produced by varying brands. 
When this equipment breaks, who do you turn to?

A SINGLE POINT OF SUPPORT

If this situation could be improved in any meaningful way, 
it would be that all of the elements of a given process 
are self-contained within one contact network. Meaning 
that if any sub-component in a StyleShoots machine were 
to break, the company has a single point of contact that 
guarantees immediate attention. So regardless of whether 
the fault lies with the camera, the embedded computer, 
the software or something else, StyleShoots will take 
responsibility. 

This kind of support network delivers the penultimate 
benefit of allowing for scale. No matter the quantity of 
photography equipment, there will be a safety net that 
ensures the hardware will never be the weak link in a 
production pipeline that has a lot of capital driving it.

As discussed earlier, a weak link in the chain when amplified 
- without being identified as such - can be disastrous to your 
brand’s efforts in scaling up content production. 
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SIMPLIFY, THEN AMPLIFY

So if all of the challenges of fashion content production 
revolve around making things more simple, then when it 
comes to scaling this production up, each step must be 
simple and resilient. 

A complicated IT infrastructure surrounding content 
production is one that does not allow for fast, logical 
improvements - It’s not adaptable, in other words. But with 
the importance of needing to drive innovation, shouldn’t it 
be adaptable to new technology, and fast?

It also goes the other way round too, new technologies 
must fit into existing infrastructure stacks seamlessly 
andwork without adding any complication. A StyleShoots 
machine, for instance, should be able to ‘plug in’ to an 
existing network and be readily available and accessible to 
all relevant users. 

This focus on seamless integration is a critical part of 
StyleShoots’ design when it comes to post- and wider 
content production efforts. They fit around an existing 
infrastructure and workflow, empowering it to be more 
resilient to failure and flexible as things scale up. 

THE IMPORTANCE OF SCALE WITH A SINGLE POINT OF SUPPORT (CONT.)Page 19

CASE STUDY: SPREADING LUXURY FASTER

A leading UK-based online retailer of luxury fashion products 
and accessories needs to upload several new articles each day. A 
photographer and stylist was required in their content production 
studio. 

By incorporating StyleShoots machines and a faster, more efficient 
workflow they were able to up their daily image production capacity to 
over 200 shots per day. The process became leaner too, removing the 
need for a dedicated photographer.

Shots produced per day using previous workflow 
Shots produced by day using StyleShoots

= 40
= 200
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10 WAYS STYLESHOOTS HELPS WITH FASHION CONTENT PRODUCTION

THE PROBLEMS IN MODERN FASHION CONTENT PRODUCTION RANGE 
FROM COST EFFICIENCY TO ENSURING THERE IS A CONSISTENT 
STYLE AND QUALITY TO PRODUCT PHOTOGRAPHY

THE TIME A PRODUCT SPENDS NOT IN STORES OR ONLINE EQUATES 
TO LOST RETURN ON INVESTMENT - MAKING THE WHOLE PROCESS
FASTER THEREFORE SAVES MONEY

MANY BRANDS AND RETAILERS SPEND TIME CHASING SHORT TERM 
SOLUTIONS TO IMMEDIATE PROBLEMS WITHOUT CONSIDERING HOW 
TO EFFECTIVELY SCALE AND PREPARE FOR LONG TERM PROBLEMS

BY MAKING A TOOL SIMPLE TO USE THERE ARE ADDED BENEFITS OF 
LESS TIME SPENT TRAINING AND LESS PRODUCTION DOWNTIME IN TOTAL

LEADING BRANDS AND RETAILERS HAVE ALREADY SEEN DRAMATIC 
IMPROVEMENTS IN PRODUCTIVITY USING STYLESHOOTS MACHINES 
TO SHOOT FLAT LAY AND MANNEQUIN PRODUCT IMAGES

DESIGNING A CONSISTENT VISUAL STYLE IS KEY TO BOTH DRIVING 
BRAND AWARENESS AND INCREASING CONVERSION ONLINE & IN-STORE

DEVELOPING A WORKFLOW THAT IS ADAPTABLE, SIMPLE AND USES 
THE RIGHT TECHNOLOGY IS THE KEY TO SCALING UP CONTENT 
PRODUCTION EFFICIENTLY

USING TECHNOLOGY THAT MAKES PHOTOGRAPHY SIMPLER 
EMPOWERS CREATIVITY FROM STYLISTS 

A SINGLE POINT OF CONTACT IS CRUCIAL WHEN INVESTING CAPITAL 
INTO SCALING PRODUCTION TO MITIGATE ANY BREAKDOWNS IN THE 
CHAIN OF PROCESS

HAVING A MORE CONSISTENT, HIGHER QUALITY OUTPUT OF 
IMAGES HAS THE ADDED BONUS OF INCREASING CONVERSION AND 
LOWERING RETURNS DUE TO A MORE ACCURATE REPRESENTATION 
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Speeding up the time it takes to get web-ready product images 
online is a fundamental way that StyleShoots helps brands.

StyleShoots machines offset this by dramatically improving cost-
efficiency and provide a consistent, high quality output.

StyleShoots machines are built for long-term scalability and cost 
efficiency, so when production ramps up, so does their output.

StyleShoots machines are designed with simplicity in mind. The 
ability to operate an iPad to control the camera is all that’s needed.

In some cases upping their production from 40 images per day to 
200, or reducing cost per image from over £17 to under £5.

By offering a range of training courses on styling, StyleShoots 
helps in the development of professional brand style guides.

StyleShoots machines integrate seamlessly with any existing 
infrastructure and can be used to fit around any content 
production workflow.

As StyleShoots makes it easier than ever to produce professional 
web-ready images, stylists will have more time to focus on 
creatively styling in line with your core brand values.

All pieces of gear inside a StyleShoots machine are covered by one 
single maintenance contract, guaranteeing one point of contact 
and minimal production downtime.

StyleShoots technology is designed to provide true-colour, high-
resolution images that maintain a consistent style whether it’s 
hundreds or thousands of products that need to be shot. 
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